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W E  D E S I G N  E X P E R I E N C E S
Humans love to fall in love; Likewise, consumers expect to stay

connected with brands that interact/share, and do lot more to

increase their post purchase experience. We design brand

experiences that connect through the most powerful platforms.

R I G H T  N O W ,  S O M E W H E R E

A potential B2B customer is searching for

your products. But, who will they find first –

your company or your competitor?

LEADING  INTERNET  MARKET ING  AND CLOUD TELEPHONY COMPANY  IN   IND IA

DIGITAL MARKETING
COMPANY

CREATIVE MINDS

DIGITAL . WEB . SEO . CLOUD



FULL STACK
DIGITAL
SOLUTIONS

6+YR
INDUSTRY

SPECIFIC TIPS
AND TRICKS

At Obligr™ we believe, understanding your core business model and your definition of a
successful business is important to deliver digital marketing services that tailored to your
aspirations. For us, the success of any digital marketing campaign starts with a right
strategy, and work in partnership with you to plan, refine and implement the strategy. 
With over 6+ years in the digital marketing industry, we have a tried and tested
knowledge base of the kinds of campaigns, messaging and timings that work for various
industries.
Being a social media marketing firm does not limit our responsibilities to Facebook
Marketing Services. If your business needs a website revamp or need to switch to another
channel, we got it covered.
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DEGREE DIGITAL
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DIGITAL MARKETING

Dig i ta l  Market ing  i s  a  broad  term that  encapsu lates  a l l  market ing
channe ls  and  methods  you  can  use  to  promote  products  or
serv ices  on  the  Internet  but  a lso  on  e lectron ic  dev ices  such  as
TVs ,  mobi le  phones  and  e lectron ic  b i l lboards .
D ig i ta l  Market ing  i s  a  term used  to  descr ibe  the  in tegrated
market ing  serv ices  used  to  at t ract ,  engage  and  convert  customers
on l ine .  D ig i ta l  Market ing  ut i l i zes  mul t ip le  channe ls  such  as
Market  Research ,  WordPress ,  Emai l  Market ing ,  Content  Market ing ,
SEO Market ing ,  SMM Market ing ,  Goog le  Market ing  Too ls ,  Mobi le
Market ing  to  he lp  brands  connect  wi th  customers  and  uncover
per formance  o f  market ing  programs in  rea l - t ime .  The  cha l lenge  o f
captur ing  and  us ing  data  e f fect ive ly  h igh l ights  that  d ig i ta l
market ing  requ i res  a  new approach  to  market ing  based  on  a  new
understand ing  o f  consumer  behav ior .



MARKET RESEARCH

Market  Research  cons is ts  o f  systemat ica l l y  gather ing  data
about  peop le  or  companies  –  a  market  –  and  then  ana lyz ing  i t  to
better  understand  what  that  group  o f  peop le  needs .  The  resu l ts
of  market  research ,  which  are  usua l ly  summar ized  in  a  report ,
are  then  used  to  he lp  bus iness  owners  make  more  in formed
dec is ions  about  the  company ’s  s t rateg ies ,  operat ions ,  and
potent ia l  customer  base .
Market ing  Research  i s  a  broader  term inc lud ing  market
research .  Market ing  research  i s  concerned  wi th  a l l  the  major
funct ions  o f  market ing .  Market  research  i s  pr imar i l y  concerned
with  knowing  the  capac i ty  o f  the  market  to  absorb  a  part icu lar
product .



WORDPRESS

WordPress  i s  the  wor ld ’ s  most  popu lar  too l  for  creat ing  webs i tes .
WordPress  i s  capab le  o f  creat ing  any  s ty le  o f  webs i te ,  f rom a
s imple  b log  to  a  fu l l - featured  bus iness  webs i te .  You  can  even  use
WordPress  to  create  an  on l ine  s tore  (us ing  the  popu lar
WooCommerce  p lug in ) .
You  say  you ’ve  never  bu i l t  a  webs i te?  That ’ s  not  a  prob lem!  With
WordPress ,  you  don ’ t  need  any  cod ing  or  des ign  sk i l l s  to  create  a
profess iona l  look ing  s i te .  There  are  thousands  o f  f ree  s i te  des igns
to  choose  f rom ( these  are  known as  “ themes”  in  the  WordPress
wor ld ) .
With  WordPress ,  i t ’ s  easy  to  bu i ld  your  webs i te  wi thout  wr i t ing  a
s ing le  l ine  o f  code  or  knowing  anyth ing  about  HTML .



EMAIL MARKETING

An Emai l  Market ing  Serv ice  i s  an  on l ine  p lat form or  insta l led
sof tware  that  enab les  you  to  des ign  the  emai l  campaign  o f  your
dreams and  send  out  bu lk  messages  to  your  mai l ing  l i s t  subscr ibers .
I t  a l lows  you  to  bet ter  communicate  wi th  your  ex is t ing  customers  and
reach  out  to  new aud iences  a l l  by  creat ing  an  amaz ing  emai l
news let ter .
Emai l  Market ing  i s  an  essent ia l  component  o f  a  market ing  s t rategy
for  any  k ind  o f  bus iness .  I t  does  not  matter  i f  you  own a  br ick-and-
mortar  shop ,  or  you  se l l  your  products  v ia  an  e-commerce  webs i te .
Th is  market ing  too l  w i l l  a l low you  to  bet ter  communicate  wi th  your
customers ,  in form them about  the  launch  o f  new products ,  a t t ract
them wi th  customized  o f fers ,  and  much more .  A l l  th is  i s  done  by
creat ing  an  emai l  campaign  and  send ing  out  a  carefu l l y  craf ted  emai l
news let ter  to  your  potent ia l  and  ex is t ing  customers  and  c l ients .



CONTENT MARKETING

CONTENT MARKEITNG 

Content  Market ing ’s  purpose  i s  to  at t ract  and  reta in  customers
by  cons is tent ly  creat ing  and  curat ing  re levant  and  va luab le
content  wi th  the  in tent ion  o f  chang ing  or  enhanc ing  consumer
behav ior .  I t  i s  an  ongo ing  process  that  i s  best  in tegrated  in to
your  overa l l  market ing  s t rategy ,  and  i t  focuses  on  owning  media ,
not  rent ing  i t .
Content  Market ing  can  be  de l i vered  through  a  var ie ty  o f  media ,
inc lud ing  te lev is ion  and  magaz ines ,  and  take  a  lo t  o f  d i f ferent
forms ,  inc lud ing  ar t ic les ,  in fograph ics ,  v ideos  and  on l ine  games .
Content  market ing  in  bus iness  and  customer  context ,  focused  on
of fer ing  va lue  through  great  customer  exper ience ,  brand
exper iences ,  e tc .



SEO MARKETING

SEO is  short  for  Search  Eng ine  Opt imizat ion .  SEO i s  a  measurab le ,
repeatab le  process  that  i s  used  to  send  s igna ls  to  search  eng ines
that  your  pages  are  worth  showing  in  Goog le ’ s  index .
Bas ica l l y  Goog le  uses  a  complex  mathemat ica l  formula  ca l led  an
a lgor i thm to  g ive  a  score  to  every  webs i te  and  every  search  peop le
to  do  in  Goog le  to  f igure  out  which  webs i te  shou ld  rank  best  for
what  peop le  are  look ing  for .
Search  eng ine  opt imizers  (SEOs)  are  peop le  who  opt imize  webs i tes
to  he lp  them show up  h igher  on  search  eng ines  and  ga in  more
"organ ic  t ra f f ic . "  In  essence ,  an  SEO i s  a  h igh ly  spec ia l i zed  content
st rateg is t ,  and  he lps  a  bus iness  d iscover  opportun i t ies  to  answer
quest ions  peop le  have  about  the  industry  v ia  search  eng ines .



SMM MARKETING

Soc ia l  Media  Market ing  i s  a  powerfu l  way  for  bus inesses  o f  a l l
s i zes  to  reach  prospects  and  customers .  Your  customers  are
a l ready  in teract ing  wi th  brands  through  soc ia l  media ,  and  i f
you ' re  not  speak ing  d i rect ly  to  your  aud ience  through  soc ia l
p lat forms l ike  Facebook ,  Twi t ter ,  Instagram,  and  P interest ,  you ' re
miss ing  out !  Great  market ing  on  soc ia l  media  can  br ing
remarkab le  success  to  your  bus iness ,  c reat ing  devoted  brand
advocates  and  even  dr iv ing  leads  and  sa les .
Soc ia l  Media  Market ing ,  o r  SMM,  i s  a  form of  in ternet  market ing
that  invo lves  creat ing  and  shar ing  content  on  soc ia l  media
networks  in  order  to  ach ieve  your  market ing  and  brand ing  goa ls .
Soc ia l  media  market ing  inc ludes  act iv i t ies  l ike  post ing  text  and
image  updates ,  v ideos ,  and  and  other  content  that  dr ives  aud ience
engagement ,  as  we l l  as  pa id  soc ia l  media  advert i s ing .



GOOGLE MARKETING TOOLS

You want  to  promote  your  bus iness ,  yourse l f ,  your  webs i te  or  a
profess iona l  b log ,  you  wi l l  need  Goog le  to  he lp  you  spread  the  word .
These  too ls  are  usefu l  to  every  bus iness ,  entrepreneur  or  f ree lancer
because  they  he lp  you  organ ise  your  market ing  s t rategy  e f fect ive ly .
Marketers  in  part icu lar  shou ld  take  advantage  o f  these  too ls  to  get
more  out  o f  the i r  search  eng ine  and  soc ia l  media  market ing  exper ience .
Every  brand  must ,  therefore ,  focus  on  employ ing  marketers  and
employees  who are  ab le  to  des ign  a  comprehens ive  Goog le  Market ing
Too ls  brand  v is ib i l i ty  in  a  comprehens ive  and  s t rateg ic  manner .  To
create  a  s t rong  goog le  market ing  s t rateg ies ,  i t  i s  important  that
brands  use  a  wide  range  o f  market ing  too ls  so  that  they  advert i se  and
promote  the i r  serv ices  to  the  max imum number  o f  consumers .  I t  i s
through  these  Goog le  Market ing  Too ls  that  brand  managers  can  create
ef fect ive  channe ls  o f  communicat ion  between the  organ izat ion  and  the
consumer .



MOBILE MARKETING

MOBILE MARKETING

Mobi le  Market ing  i s  a  mul t i -channe l ,  d ig i ta l  market ing  s t rategy  a imed
at  reach ing  a  target  aud ience  on  the i r  smartphones ,  tab lets ,  and/or
other  mobi le  dev ices ,  v ia  webs i tes ,  emai l ,  SMS and  MMS,  soc ia l  media ,
and  apps .
Mobi le  i s  d is rupt ing  the  way  peop le  engage  wi th  brands .  Everyth ing
that  can  be  done  on  a  desktop  computer  i s  now ava i lab le  on  a  mobi le
dev ice .  F rom open ing  an  emai l  to  v i s i t ing  your  webs i te  to  read ing  your
content ,  i t ' s  a l l  access ib le  through  a  smal l  mobi le  screen .
Mobi le  market ing  i s  the  ar t  o f  market ing  your  bus iness  to  appea l  to
mobi le  dev ice  users .  When done  r ight ,  mobi le  market ing  prov ides
customers  or  potent ia l  customers  us ing  smartphones  wi th  persona l i zed ,
t ime-  and  locat ion-sens i t i ve  in format ion  so  that  they  can  get  what  they
need  exact ly  when  they  need  i t ,  even  i f  they ' re  on  the  go .



DIGITAL MARKETING

Dig i ta l  Market ing  i s  a  broad  term that  encapsu lates  a l l  market ing
channe ls  and  methods  you  can  use  to  promote  products  or
serv ices  on  the  Internet  but  a lso  on  e lectron ic  dev ices  such  as
TVs ,  mobi le  phones  and  e lectron ic  b i l lboards .
D ig i ta l  Market ing  i s  a  term used  to  descr ibe  the  in tegrated
market ing  serv ices  used  to  at t ract ,  engage  and  convert  customers
on l ine .  D ig i ta l  Market ing  ut i l i zes  mul t ip le  channe ls  such  as
Market  Research ,  WordPress ,  Emai l  Market ing ,  Content  Market ing ,
SEO Market ing ,  SMM Market ing ,  Goog le  Market ing  Too ls ,  Mobi le
Market ing  to  he lp  brands  connect  wi th  customers  and  uncover
per formance  o f  market ing  programs in  rea l - t ime .  The  cha l lenge  o f
captur ing  and  us ing  data  e f fect ive ly  h igh l ights  that  d ig i ta l
market ing  requ i res  a  new approach  to  market ing  based  on  a  new
understand ing  o f  consumer  behav ior .



ABOUT
THE  JOURNEY

Darshan Tiwari, Founder of Obligr™ is an entrepreneur, marketer, and consultant. For over 7 years Darshan has
helped launch and support many small and large companies succeed online business and IT Services. Darshan
Tiwari's multi-faceted background ranges from guiding ,recruiting and building start-up companies to consulting
and managing clients. His strategic digital marketing solutions and creative approach are out of the Box and
unique idea's drives growth and converts complex challenges into actionable to greater ROI & profitability.
Darshan Tiwari and his team at Obligr™ are excited to serve you and support the growth of your business.
Our mission is to increase our client’s presence into Internet World by having the right mix of expertise to make
anything possible. If you want your Internet Presence to become a preferred destination for visitors, customers ,
and end user, the thought of managing your brand identity and reputation is really not an option – it’s essential!

DARSHAN T IWARI
MANAGING DIRECTOR



Dream
Create
 Deliver

Obl igr  i s  a  s t ra teg ic  d ig i ta l  agency  w i th  a
pass ion  fo r  he lp ing  brands  and  serv ices  to
meet  the i r  bus iness  goa l s  through  ground-

break ing  &  out  o f  the  box  tac t i cs .
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